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SOmithe

Prof. Sanjay Dwivedi
Director General
Indian Institute of Mass
Communication

On this independence day, Prime Minister Shri Narendra Modi set
a "Panch Pran Target" to make India a developed country by the
time it celebrates its 100th Independence Day in 25 years. The five
resolutions laid down by the Prime Minister will help India become
a developed nation in the next 25 years. The panch pran are
i) Goa of a developed India; ii) Remove dl traces of colonia
mindset; iii) take pridein Indian heritage; iv) unity and integrity; and
V) sense of duty among the citizens. In this issue, there are papers
that indicate the country's progress towards devel opment.

Media plays a crucid role in the development of any country. The
aim of media literacy is to promote an awareness of media influence
and an active attitude towards both consumption and creation of
media. Technology is continually developing, which increases the
amount of information available. Since the 1990s, media literacy
has evolved from the concept of choosing what information you
need from a pile of information, and testing it on the reliability
criterion as well. There has been a rise in fake news and its effect
has been amplified by digital technology and social media. This
further increases the need for media literacy. People should have
the ability to analyse or dismiss fake information. It has become
difficult to determine which information is accurate and which is
not, the conversation about media literacy has yet to begin at the
higher education level and even in the education system.

In this context, the first article in this issue discusses the New
Education Policy and Media Literacy. The new education policy
of India aims to make the education system more accessible and
modern for students. The purpose of this education policy istotrain
us to think logically instead of just memorising information. By
implementing such reformsin Indian schools and higher education
systems, the New Education Policy aims to make India a world
power in knowledge.

Another paper examines the inclusion of trauma literacy in Indian
journalism academia and practice. This study investigates the
journalism curriculaand practice in the Indian context for inclusion
of traumaliteracy. It anatomises curricula of 24 journalism schools
— public and private — in India, to inspect the element of trauma
literacy. The study finds that trauma literacy, as a concept or
construct with a uniform meaning, was absent across curricula.
Hence, the study proposes a charter for journalism education to
include trauma literacy in its curricula; and a framework that may



be used by newsrooms to mitigate trauma that the news workers negotiate
with.

We live in aworld where mobile phones have become an essentia part of
our daily lives. The usage of mobile phones has increased rapidly in this
digital age, and it has completely shrunk the world. It has been observed
that youth are using mobile phones more frequently than ever before,
which is seriously affecting their health. A paper in this issue discusses how
smartphones affect the overall psychological health of youth in all aspects
and also aimsto understand the consegquences of phone-life balance on the
health of young people. In the paper, it is argued that technology-based
unhealthy practices for youth should be banned, as they affect their mental
health aswell astheir emotional, behavioural, socia, and physical health.

Another paper has explored the factors that influence the use of the
internet taking into consideration the Indian context by examining existing
research on internet usage and offering a conceptual model and generating
relationships between the underlying factors influencing internet usage.
With specid reference to India, particularly for middie-aged groups, this
study proposes a systematic review of factors influencing internet usage
based on Technology Acceptance Model (TAM) and aims to present a
conceptual model for assessing the pattern of internet usage and factors
influencing it.

Among the papers published in this issue is one that examines what
motivates artisans and small businessesto sall their products on Instagram.
Another paper aimsto devel op aframework by reviewing existing literature
on health communication campaigns and also attempts to identify the
components that health campaign planners should take into account while
planning, designing and implementing a health campaign.

More papers on important topics such as development of new modelsin
Public Relations, exploring strategic options for the Agnipath scheme,
influence of independent fact checking outlets also got space.

I hope readers will find the topics covered in this issue interesting. For
their continued support, | would like to thank the editorial team, the entire
editorial board, and the reviewers. | also urge readers to send in their
inval uable suggestions.

Prof. Sanjay Dwivedi
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New Education Policy and M edia Literacy

SANJAY DWIVEDI*

ABSTRACT

Albert Einstein had said, "Education is what remains after one has forgotten what one has learned in
school." Education is the most powerful weapon that you can use to change the world. When a big
change has to be made in the country, then first of all the education policy is changed. About two years
earlier, on July 29, 2020, the Union Cabinet approved the New Education Policy. Education policy is
the most important step in preparing the future of any country. Any education policy should not only
include the congtitutional values of the country, but it should also prepare a conscious and modern
generation together with removing socia evils as well. However, to make any country's education
policy successful, the biggest carrier is the media of that country. For the development of the country
in which education occupies a very important place, its real situation can be gauged only through the
media. For some time now, when the whole world is passing through the COVID epidemic, the word
'infodemic' has become very popular. Many of its consequences and side effects have also been seen.
This word means too much information or, in colloquial terms, the explosion of information. When
it becomes difficult to choose which information to believe in and which not to, the situation leads to
discourses on media and information literacy. As far as the national education policy is concerned, in
that too, provision has been made for logic and creativity along with 'problem solving', which reflects
media literacy and new education policy as complementary to each other.

Keywords: Amrit kaal, Azadi Ka Anrit Mahotsav, Digital media, Information literacy, Medialiteracy,

New Education Policy

Introduction

Education is a subject, in which it is difficult
to bring about a change overnight. But, if the
implementing authorities have the will, then change
is not too difficult either. With the New Education
Policy in the country, the foundation stone has been
laid for many changes. This wind of change will
shape the thinking, which has been envisioned in
this policy in the coming days. In the last two years,
teachers and policymakers have worked hard to
bring the National Education Policy on the ground.
In the time of COVID as well, suggestions have
been taken from millions of citizens, teachers, states,
autonomous organizations, forming a task force to
implement the New Education Policy in a phased
manner. On 15th August, we entered the 75th year of
independence. Implementation of the new National
Education Policy in away is a major component of
the Azadi Ka Anrit Mahotsav. How far we will goin
the future and how high we will reach, will depend
onwhat kind of education and direction we aregiving
to our youth at present. The new National Education
Policy of Indiais the most important element in the

great endeavour of nation building.

There was a big challenge before our education
system during the COVID period. During this time,
the way of studying and life as a whole changed for
the students. But, the students quickly adapted to the
change. Online education has now become a natural
trend. The Ministry of Education has also made
several efforts in this regard. The Ministry launched
the DIKSHA platform and started several courses on
SWAYAM portal, and the students from all over the
country became a part of it. DIKSHA is a national
initiative of the National Council of Educational
Research and Training under 'Digital Infrastructure
for schools with an aim of 'Knowledge Sharing'.
'DIKSHA" is devel oped based on the core principles
of open architecture. Launched on September 5, 2017,
since then 35 states’UTs have adopted it and aong
with CBSE and NCERT, it has aso been adopted by
crores of learners and teachers. Its success can be
gauged from the fact that till date its usage matrix
after being implemented in al the states has reached
t0 4,94,61,48,417 (Four Billion Nine Hundred Forty
Six Million One Hundred Forty Eight Thousand Four

Director General, Indian Institute of Mass Communication, New Delhi. (Email: 123dwivedi @gmail.com)
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Hundred Seventeen), in which students have been
engaged in learning activities using 'Diksha multiple
times (diksha.gov.in, June 2022).

The youth of the 21st century want to make their
own arrangements, their own world according to
their own accord. Today, the youths coming out of
small villages and towns are doing wonders. Youths
coming from ordinary families and remote areas
are raising the country's flag in the Olympics today,
giving Indiaanew identity. Similarly, croresof youths
are doing extraordinary work in different fields today
and laying the foundation for extraordinary goals.
Some are giving birth to new genres in the field of
art and culture with the confluence of antiquity and
modernity. Some are giving new height to human
abilities in the field of artificial intelligence. In every
field, the youths of India are moving forward to make
their mark. The youths of India are revolutionizing
the start-up ecosystem, cultivating India's leadership
in the industry and giving new momentum to
Digital India. When this young generation gets the
environment according to their dreams, their power
will increase manifold. That iswhy the new National
Education Policy assures the youths that the country
is with them in their courage and endeavour. Under
the National Education Policy, it has also been kept
in mind that the digital changes in education should
happen simultaneously in the whole country, and
villages and cities should all be equally connected
to digital learning. 'National Digita Education
Architecture’ and 'National Education Technology
Forum' are playing an important role in this direction
to provide digital and technological framework
across the country. Under NEP, a new initiative
will be implemented across the country which
will be caled 'School Quality Assessment and
Assurance Framework'. This will tackle absence of
a common scientific framework in the dimensions
like curriculum, pedagogy, assessment, basic
infrastructure, inclusive practices and governance
(Saxena, 2021).

The new programmes started under the NEP have
the potential to change the fate of India. To realize
the possibilities being created at present, our youth
must be one step ahead of the world. Be it hedlth,
defence, infrastructure or technology, Indiawill have
to be capable and self-sufficient in every direction.
The way of 'Self-reliant Indid goes through 'skill
development’ and technology, which has been
given specia attention in the NEP. In the last one
year, hundreds of new courses associated with 'skill
development' have been approved in more than 1,200
higher education institutions. Today, we are living in
such atime where there is a lot of information and
words like 'post truth' have entered the everyday
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conversation. When something is beyond the truth,
when there is no difference between lies and truth,
when the idea of right and wrong is not based on
fact or knowledge but on the basis of emotion, it
is called 'post truth'. In such times, awareness and
understanding has to be created among people
regarding ‘information’. Making things up and
promoting them for one’s own self interest is not a
new thing but the way false information on political,
economic and socia issues are being spread in the
digital world isamatter of concern. In this sequence,
with the introduction of discussions like critical
thinking ability development, 'peer tutoring' concept,
digital library, problem-solving attitude, creative
thinking and rationality in the NEP, it seems that this
policy has given media and information literacy a
special place (National Education Policy, 2020).

Media literacy: The need of the hour

Media literacy education is a process used to
advance media literacy competencies. It ams to
promote awareness of media influence and active
attitude towards both consumption and creation
(Hobbs, 2011). The media literacy discourse has
not come into being in the COVID period itself.
With the development of technology, the amount
of information is also increasing continuously. It
is said that necessity is the mother of invention. To
choose the information of your use from the pile of
information and the necessity to test them aso on
the criterion of reliability gave rise to the concept of
medialiteracy in the 1990s. Fake news has become a
big business today and digital media has also affected
it. So, the need for media literacy increases further.
The spread of mass flow of information due to social
media is no longer limited to the elite or the media.
Due to this network, stopping the flow of information
has become impossible. In such an environment,
people should have such 'tools by which they can
analyse and even dismiss that information. For this,
awareness has to be increased from a very young age
because the information starts from early childhood
itself. For this, we have to make changes in school
curriculum, teaching methods and education system.
We have to find ways so that the difference between
facts and fiction can be made. With the increase in
the number of smartphones and tablets, access to
information has become much easier for younger
generation. A research in the year 2016 by the
Stanford History Education Group revealed that
80% of the students who use different social media
platforms cannot differentiate between advertisement
and news. This means that students are unable to
distinguish between truth and falsehood in the mass
of information they are confronted with. However,































































































































































































































































































































































	J003-comm-LVII-2-00-1
	J005-comm-LVII-3-01
	J005-comm-LVII-3-02
	J005-comm-LVII-3-03
	J005-comm-LVII-3-04
	J005-comm-LVII-3-05
	J005-comm-LVII-3-06
	J005-comm-LVII-3-07
	J005-comm-LVII-3-08
	J005-comm-LVII-3-09
	J005-comm-LVII-3-10
	J005-comm-LVII-3-11
	J005-comm-LVII-3-12-1
	J005-comm-LVII-3-13
	J003-comm-LVII-3-14-1

